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Companies
urged to
treat ESG as
a business
investment

KUALA LUMPUR: Environmental, social
and governance (ISG) must be treated as an
investment that is integrated into the business
strategy and not as a separate division or addi-
tional operating costs of companies.

ULM Sunrise Bhd head of sustainability
Sarimah Talib said this integration comprised
all parts of the business, including the manage-
ment. operatdons and financial plans of the
company.

“You must inhale and exhale ESG. To chiel
financial officers and financial analysts, you
must ensure that ESG is not an expense that
you need to lock into your finances because it
1S WTOng.

“Besides, ESG can be lurther explored 1o
create new business opportunides. For the real
estate businesses, for example, you can have
an cxpansion of your renewable encrgy, an
extension of clean energy businesses, and not
only to purchase electricity from the udility
provider,” she said.

Sarimah was presenting a paper titded
“Adopting ESG in Property Development and
Asset Facilities Management” at a panel ses-
sion in conjunction with the 30th Nadonal Real
Lstate Conwvention, themed “Navigating the
Property Revival™, organised in a hybrid and

physical mode by the Royal Institation of

Surveyors Malaysia yesterday.

In a separate panel session, Synergistic Real
Lstate & Network Pte Ltd chief exccutive
oflicer and lounder Kelvin Ng, who presented
a paper titled *“Re-purposing Malls”, said with
the rising development and ﬁ.mdug costin the
property scctor. property developers and
managers need 10 be more innovalive in man-
aging current and future products (o stay sus-
tainable and relevant.

[Ie said the integration of the offline and
online experience [or cuslomers using big dala
analysis and exlensive research could support
In bringing down operational costs and max-
imising investment returns.

11 March 2022

“We need to create new sources of revenuce
and creale new ways (0 help cuslomers by
embracing technologies. This could range
from various inidadves such as implementng
arcen design, utilising new energy sources and
recycling. We also need (o work wilh the Jocal
community and city planners to address what
are the missing gaps in the marketr, meaning
what is needed within the community to cre-
ale a better customer experience and enhance
social inleraction among consumers,” he said.

Ng noted that cross-border marketing
through multi-channels such as the use of
social media, creating a sale and healthy envi-
rommuent (for example, a Covid-19 Iree envi-
ronment), as well as proper raining in human
resources, were also crucial.

“It is not just about making the malls beauti-
ful and nice bul delails and [unclions ol the
mall must also be financially and operationally
sustainable.” said Ng. — Bernama



